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P5b: Videos showing primates in zoos receive less hearts than videos showing primates in 

other settings.  

Hypothesis 6: Videos with a visible barrier between humans and primates imply that primates 

are dangerous and need to be kept away from humans, and do not make suitable pets (Ross 

et al., 2011).  

P6: Videos in zoos showing a visible barrier between humans and primates are less likely to 

receive comments about wanting a pet primate than videos in zoo settings showing no 

barrier between humans and primates.  

1.4 Thesis structure 

In Chapter 2 I outline my methods, beginning with a pilot study containing supporting 

evidence and justification for my aims and main methods. Chapter 3 is the first of two results 

chapters, providing an overview of primate content posted on TikTok. Chapter 4, the second 

results chapter, reports the results of hypothesis testing, and Chapter 5 contains the 

discussion of all my findings, limitations, avenues for future research and recommendations 

for posting primate content on TikTok.  
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Figure 2.4 Videos (%) coded by themes (n=60 videos).  
 

The most common primate genera were Pan (30%) and Cebus (32%) (Figure 2.5). 37% of all 

primate videos showed primates wearing clothes. Videos (43%) most frequently showed 

primates in human indoor environments (Figure 2.6). Hence, it was unsurprising that most 

videos (8%) did not show a physical barrier between humans and primates. 50% of all videos 

showed humans interacting with primates (Figure 2.7), with most videos (40%) showing 

humans in direct contact with primates (Figure 2.8).  
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Figure 2.5 Number of pilot videos by primate genus (n=60).   

 
Figure 2.6 Number of videos in the pilot videos by setting (n=60).  
 

 













 

38 
  
  

 
Figure 2.10 Frequency of videos reaching an asymptote by comment position (n= 20 videos).  

 

 

Figure 2.11 Number of themes by comment position from one of the 20 videos used to determine how 
many comments to sample per video for the main data collection. Red point= start of asymptote (no 
new themes from this comment onwards).  
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Video sample size selection 

I used the software G*Power to estimate effect sizes from previous studies and determine 

appropriate sample sizes to test my hypotheses (Table 2.5). I conducted all power analyses 

based on multiple linear regression analyses, the conventional p-value of 0.05 and power of 

0.8.  
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than videos in zoo 

settings showing no 

barrier between humans 

and primates. 
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overdispersion of 

zeros. Data did 

not fit Poisson 

distribution  

genera variable 

was transformed 

into great ape 

presence (Y/N). 

  

2.5 Data storage 

I entered all data into Microsoft Excel spreadsheets and stored files on the university approved 

Microsoft One Drive for maximum data protection. 

 

 

 

 

 

 

 

 

 

 

 

 

 
















































































































