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Percentages of household budgets
used for various items. 1967.
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INCOME GROUP AND HOUSEHOLD PURCHASE PATTERNS: MURTON.
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HOUSEHOLD SOCIO-ECONOMIC
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Income group:
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WARDS AND PARISHES USED IN THE

ANALYSIS

in conjunction with |table A. 30
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REGIONAL AND A LEVEL CENTRES USED |
TRADE AREA  ANALYSIS
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DISTANCE DECAY FUNCTIONS
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INTERACTION WITH NEWCASTLE
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REGIONAL CENTRE UMLANDS:
WOMEN'S CLOTHING




INTERACTION
AND DURHAM FOR GROCERY

WITH BISHOP AUCKLAND

PURCHASE. o

A

| S —1
2m.

INTERACTION WITH BISHOP AUCKLAN
FOR DURABLE GOODS PURCHASE:

A< QL ST
= - AR SN & v
AU PN S }
) 1 - g
i SN
] --.. ?
i) :
AN < .-}f.,.:’:,/:'*;/.:.._:.::':.
-
)
| S - ]
2m.

e

under 10

centre

INTERACTION WITH DURHAM

FOR DURABLE GOODS PURCHASE.\}M

- - A
)
!
f"‘r
:’/ o
1 ,_il
TN
} H
2m.
e

(0]

37.




INTERACTION WITH 6 WEAK A
LEVEL CENTRES FOR:

DURABLE GOODS:

%o

70+

2m. 60-70F
50-60
40-50 |
 WASHING MACHINE PURCHASE: 42> 30-402] ¢
(R 20-30|-:-
=Sy 10-20|
<y under10
! . centres ©
7 \\? o
< 3
{ ..
(=
h ) ;
Aaadi
(3
2m.
| S S
GROCERY PURCHASE :
== -::-. I_,"? ‘\
T
L e . }
:E._ o~ I/.-W
D
2m.

38.




A AND B’ CENTRE UMLANDS 39,

o

“~~ A CENTRE
----- 'B° CENTRE _ |
—-==-non emergent B

'‘B° CENTRES AND CHOSEN 'C’ 40.
'CENTRES USED IN THE ANALYSIS |

. RD.

BLACKHALL




INTERACTION WITH 'B° CENTRES 4.
FOR GROCERY PURCHASE

. INTERACTION WITH CERTAIN , L2. |
'C'CENTRES FOR GROCERY T
PURCHASE 4L

/.-‘
.
\
S
% L
e Wy :)) “‘*
¢ gl
s
2m.
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